Capacity Building: “Show up in a t-shirt” campaign.

Growth Could Mean Reach.

The Geographical growth of our network reflects a few things.
One of which is the unfortunate but not unexpected revelation
that CML is a widespread reality. The other being an
opportunity to spread information faster.

How to do it
While online and remote activities do work , Zimbabwe leans
more towards traditional communication.

Zimbabwe is working on improving its health sector. New
health centre are being opened , while old ones are upgraded.
This activity may be limited, but it is existent.

Sometimes, partnerships are better struck when there is
excitement related to new ventures.

Our growth means we already have people located in these
new areas, (fellow patients or otherwise) meaning it should
be easier to disseminate information through worn gear, fliers
and verbal communication without having to travel from the
capital city
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REVIEW
While numbers reflect widespread representation, they do
not acknowledge that personalities are different. Some
patients may not be readily available to act, perhaps through
fear or mere shyness. A possible solution would be to ask the
least from them.

Show up in a branded t-shirt and walk around
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This is a visual representation of areas in Zimbabwe where
we have representation. A detailed tshirt design that
speads the message and gives out contact details is needed
to make this campaign effective. This would include details
on access to global resources as well.

A lot can be done using an ORANGE T-SHIRT , the colour
already stands out on its own.

All we need is a few clever words , and a clear call to
action.

Together we can succeed
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INSTRUCTIONS FOR CML Horizons 2025 POSTERS

The poster template is provided for your convenience. However,
you are welcome to design your own. Feel free to be as creative
as you like! It would be most suitable to use a vertical setting, as
shown in the example. Keep in mind that viewers typically
expect information to flow from left to right and from top to
bottom. Clarify the poster's sequence or flow with the use of
arrows, hands, numbers, or letters. Your information should be
labelled with headings and subheadings. This is a chance for you
to present an activity, project, or initiative that was developed
by your CML patient organization in the period 2024-2025.

REGARDING STYLE
Size of the poster template: A1: 59 x 84 cm

You can use this poster template, or you can have your own
design. Be creative as you like!

Use at least 36-point font for your text and at least 48-point font
for the title. Your font style should be legible also.

We recommend to use images, tables, photos or graphs.
Minimum recommended size is 300 dpi.

Remember that viewers will typically expect information to flow
from left to right and from top to bottom. Use arrows, pointing
hands, numbers, or letters to help clarify the sequence or flow of
the poster.

Use headings and subheadings to label your information.

REGARDING CONTENT

You can present an activity, project, initiative from 2024 & 2025
developed by your CML patient organization.
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INSTRUCTIONS FOR CML Horizons 2025 POSTERS

AN IDEAL POSTER SHOULD BE:

* It is readable. Putting simply, readability refers to the ease
with which the ideas and messages presented in the poster
are understood. The text will be more difficult to follow if it
contains grammatical errors, misspellings, or complex
sentences.

* Is it understandable. A clear and easy-to-read text is
essential. Using fonts that are too small for reading a poster
from 1 to 2 meters away is a common poster presentation
error.

It is well organized. By organizing your poster spatially,
you can reach 95% instead of just 5% of your audience: this
means that the reader will not have to search for
information and can spend more time learning about the
initiative.

* Concise. There are only 11 seconds for you to catch and
maintain the attention of your audience, so make the punch
line obvious and concise. Most of your audience is going to
absorb only the punch line. Those who are really interested
in the topic will seek you out anyway and chat with you!



